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Foreword Development and vacancy

The Tampa retail market has moderated in the first half of 2026. Limited quality o i .
availability, and a compressed construction pipeline suggests reliance on 6 m— Deliveries (msf) Under construction (msf)  ====Vacancy % 6%
proactive tenants to initiate build-to-suit projects. Furthermore, Tampa benefits '

from a diverse economy, where industry-specific impacts are tempered and 1.4 -
retail demand persists. Pasco and Hillsborough counties have experienced the 12

bulk of Tampa's population growth. Subsequently, retail development has ’ 4%
targeted growing communities. With a wide range of age groups present, Tampa 1.0

continues to be a viable market for many retailers to thrive. 0.8 I I I I R

0.6
737k Sf Retail product under construction o 2

1%

Tampa's construction pipeline has largely remained steady since 2022, with 0.2
build-to-suits accounting for the bulk of new deliveries. Additionally, many retail 0.0 0%
developments and proposals are anchored to a mixed-use component. Key @ o S I~ Q i S 0 ©
projects to watch include redevelopments at Britton Plaza and Hyde Park Village, & & 8 < < < < < <
while Westshore Plaza sits on the market with redevelopment potential.
Market asking rent
4 1 O/ Vacancy rate as of Q2 2026
) o Asking rent psf @ 0Y rent growth

. , - $35 10%
Vacancy across Tampa's retail market has crept up by 1.1% since hitting a record - ’
low in Q4 2024. This has mostly been due to elevated negative absorption in 0
early 2025 and big-box churn in aging space. While national bankruptcies have $30 $27.57 8%
affected tenants in this market, it has provided unique opportunities for tenant 7%
mix upgrades without a common necessity of build-to-suit development. $25 6%

5%

$2 7 . 5 7 Market asking rent as of Q2 2026 $20 ;‘i

Asking rent has continued to grow across Tampa'’s retail market but has softened $15 2%
since 2022-23's highs. Additionally, the sustained elevated growth has outpaced 1%
the national average by over 15% in cumulative gains. While the market has $10 0%
normalized, the area reflects an increasingly mature market that requires
tailored trade area and micro-market solutions.

2018
2019
2020
2021
2022
2023
2024
2025
2026

Source: Avison Young Market Intelligence, CoStar
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Leasing activity (msf) Net absorption (k sf) Investment sales
mQ1 mQ2 mQ3 Q4 Sales volume e Price psf
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Recent leasing activity

LGCLEDS Address Sign date Size (sf) Transaction type Lease type
Costco Wholesale 6997 Covington Garden Dr Apollo Beach May 2026 169,000 New Direct
Floor & Décor Southgate Center New Port Richey Jun 2026 60,008 New Direct
Padel Society Tampa Bay 5206 W Eagle Trail Dr Tampa Apr 2026 32,000 New Direct

Recent sales activity

Property Sale date Sale price Sale price psf Buyer Seller
Alderman Plaza Jun 2026 $31.0M $332.12 JBL Asset Management Sutton Properties
Granada Plaza Jun 2026 $17.5M $235.92 Benderson Development CTO Realty
Temple Terrace Shopping Plaza Apr 2026 $16.7M $190.01 Albadawi Family East Coast Acquisitions et al.

Source: Avison Young Market Intelligence, CoStar



Tampa Retail Market Report

Retail Visitation

Shopping center visitation: Tampa CBSA

YoY % Change e \/iSits (Millions)
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Top performers by center type: Q2 2026

Propert Total YoY
perty Visitation Change
§uper / International Plaza 2.3M +3.3%
Regional Malls
Community /
Neighborhood 1S SREIPIEES &l RIS 1.9M +9.5%
Place
Centers
Power Center Clearwater Mall 2.2M +2.2%
Lifestyle Center Shops at Wiregrass 1.3M (0.5%)
Factory Outlet Tampa Premium 1.4M +6.6%

Outlets

Source: Avison Young Market Intelligence, Placer.Al: Tampa-St. Petersburg-Clearwater CBSA
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Retail Visitation

Retail visitation Tampa CBSA (millions)
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Source: Avison Young Market Intelligence, Placer.Al: Tampa-St. Petersburg-Clearwater CBSA

Top performers by category: Q2 2026

Category

Gas Stations &
Convenience

Fast Food &
QSR

Superstores

Shopping
Centers

Drugstores &
Pharmacies

Home
Improvement

Hotels

Department
Stores

Chain/Property

7-Eleven

McDonald's

Walmart

International
Plaza

Walgreens

The Home Depot

Hard Rock Hotels
& Casinos

Ross Dress for
Less

AVISON
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Total
Visitation

16.8M

16.2M

21.9M

2.3M

8.1M

5.7M

1.4M

2.4M

YoY Change

+1.0%

(4.8%)

+4.6%

+3.3%

+0.1%

(6.1%)

+6.3%

+13.0%
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Retail Demand Drivers

The Tampa-St. Petersburg-Clearwater metro
area has a population of roughly 3.4 million as
of 2025, though growth has slowed following a
period of rapid in-migration earlier in the
decade. Household incomes skew moderate,
with the population trending older than many
Sunbelt peers, driven by retiree in-migration.
Growth patterns are increasingly fragmented
across the region. Hillsborough County
continues to capture most new residents with
relative affordability and available housing
supply, while Pinellas County has begun to see
population decline amid rising costs and
limited development capacity. More affordable
nearby markets such as Lakeland are
absorbing spillover demand, reinforcing a shift
toward suburban and exurban expansion that
will shape retail demand going forward.

Tampa's metro area has a compact, but
growing employment base driven by its pro-
business environment. The market has an
unemployment rate of 4.6%, ranking 37t
among major metros, with stable non-farm
employment YoY. Notably, 53% of Tampa's
roles are in professional services, trade
transportation, utilities, and education/health
services. Key growth sectors include education
and health services, adding 4,200 jobs YoY,
and professional services, adding 3,000 jobs.
Tampa's key employers driving growth across
these sectors include BayCare Health, USF,
Raymond James, Amazon, and Coca-Cola.
Furthermore, an abundant talent pool makes
the city a key target for live-work-play mixed-
use development.

Source: Avison Young Market Intelligence, CoStar, Placer.Al, US Bureau of Labor Statistics, Tampa Bay EDC, City of Tampa Chamber of Commerce
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The Tampa metro hospitality market is diverse
and robust with notable jumps from seasonal
relocations. Tampa enjoys nearly 28M visitors
with over $9B in economic impact. Hospitality
metrics have wavered in the last 12 months as
hotel occupancy has fallen over 6% to an
average of 69%. This comes as ADR pricing has
compressed in the same period. In line with
occupancy fluctuations, RevPAR has seen an
8% decline. While recent performance
moderated, Tampa's tourism economy
continues to be anchored by year-round
accessibility, a growing culinary and waterfront
entertainment scene, renowned beaches, and
a diverse mix of cultural and recreational
attractions, all of which aim to separate the
market from a regional target to a national
destination like other FL markets.
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For more
information,
get in touch.

Visit us at

Lisa Jesmer

Principal, Florida Market Leader
+1 305 447 7858
lisa.jesmer@avisonyoung.com

Meghann Martindale

Principal, Senior Director

U.S. Retail Strategy
meghann.martindale@avisonyoung.com

Anthony Zoccola
Senior Analyst
U.S. Retail Market Intelligence

anthony.zoccola@avisonyoung.com

a\[isonyou ng.com © 2026 Avison Young. All rights reserved. E. & O.E.: The

information contained herein was obtained from sources
which we deem reliable and, while thought to be correct, is
not guaranteed by Avison Young.
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